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Summary
Hands-on creative leader with 20+ years of experience solving complex digital communication and experience challenges through brand strategy, UX, product design, web, and marketing. Proven track record leading and executing initiatives for SaaS platforms, enterprise products, and government technology solutions serving large and diverse user communities.

Trusted partner to executive, product, sales, and marketing teams, with a reputation for bringing clarity to complex problems, collaborating across disciplines, and delivering high-quality work in fast-moving environments. Equally comfortable setting creative direction, shaping digital experiences, or rolling up my sleeves to execute the work directly.
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Experience
Apply Government Solutions (formerly Monster Government Solutions / Monster.com)
Creative Director | April 2006 – Present
Selected Impact: Post-Acquisition Rebrand
· Led and executed end-to-end post-acquisition rebrand and relaunch, including company naming, logo development, and creation of the core visual identity system 

· Developed comprehensive brand guidelines and produced marketing assets across web, video, presentations, and sales enablement materials 

· Directed cross-functional rollout across product, web, and communications channels 

· Guided remote development team through rebuild of marketing websites supporting the brand relaunch 

· Produced launch video and campaign assets supporting go-to-market transition 

Additional Contributions
· Designed and built brand, marketing, and digital experiences across websites, campaigns, and product initiatives 

· Partnered with product and leadership teams to improve SaaS solutions, focusing on usability, clarity, and adoption 

· Increased marketing website traffic ~15% YoY through UX, content, and performance improvements 

· Created wireframes, prototypes, and responsive web experiences to improve engagement and conversion 

· Produced executive presentations and pitch decks supporting multi-million-dollar opportunities 

· Developed motion graphics, video, and digital content supporting brand awareness and customer engagement 

· Used analytics and performance data to refine creative execution and campaign effectiveness 

· Operated as a flexible, hands-on creative partner across teams as priorities evolved
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Houghton Mifflin Harcourt
Director of Creative Presentations | Nov 2013 – Mar 2014
· Led the development of high‑stakes sales and executive presentations aligned to brand standards.
· Managed remote designers to deliver on tight timelines without sacrificing quality.
· Supported sales teams with presentation materials that improved engagement and conversion.
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Prior Experience
Identify Software — Art Director

Key3Media — Senior Website Designer
Verizon — Senior Designer
Massachusetts Army National Guard — Sergeant
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Education
University of Massachusetts Lowell
Bachelor of Fine Arts, Illustration
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Tools & Platforms
Design & Product: Adobe Creative Cloud, Figma, Miro
Web & CMS: WordPress, Joomla, Squarespace, HTML/CSS
Marketing & Analytics: Google Analytics, Google Ads, SEO
Video & Motion: After Effects, Premiere, Final Cut, Camtasia
